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.'.'... | To be frusted voices of light and fruth reaching hundreds of millions of
deseret.digital.media people worldwide

#1 local broadcast media site (350 million PVs)
@.com IN United States; classifieds that beat Craigslist

Top 20 newspaper site Deseretnews.com +

Deseret News Deseret News national edition

"% National
4 to 40 million unique visitors in 5 years

ugu%re Val{ue & dlrnpm |n oe ”n})/neasnd booking

ravel an rmao
site

afg::srzlr:yéhfiﬁi;m 110+ million Facebook followers (7.8 M India)

__ Content, contributor platform, native ads,
1900404 Publisher Solutions and digital fransformation training services for

450+ publishers worldwide
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DDM Performance, 2014

Revenue Profits

Digital

Broadcast

Broadcast
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Today's digital business model still looks a
ot like the legacy print business model...

6 A—DESERET NEWS AND TELEGRAM, Solt loke City. Thersdey, O

Army Says Epidemic Diseases ;
Cut 98 Per Cent in So. Korea

WASHINGTON (UP)— Major: has been carried out by the Army ®)
epidemic discases among South medical service and the United 50 /O ‘ :Onte nt

Xorean civilians have been cut:Nations civil aswsistance com
mand, in co-operation with the

as much as 98 per cent in the' republic of Korea.

last year, the Army said Wednes-  The number of smallpax

day the said, was cut 98 per crm in
\laj(‘nﬁlunll)saung the first six manths of this year

Army surgeon general., said a as compared with the same period O . .
jnint program of discase control in 1851, 50 /O Ad Ve rtl S I n g

D BlACK-DAVITE D)

WITH STRATOPOWER CHASSIS-267% MORE SENSITIVEI

No TV beats G-E for volue!
No store beats us
for terms!

GIANT
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...only smaller...

Deseret News soeuren B % & |0

ASverne N a Regort ™

Redemption: Former 'menace’ asks society for

another chance . P o

ey g il j e /5% Content
Upaates 17 howrs age \

Bee 5 CENN) 177 wTeset 2 Pox | A € o= a . Oud bnliytng ané hamsamart

B DT L rre— 25% Advertising

Michadl Koeman talks : ‘D

durimg an irterviow at his

home o Toesday, Juse 3,

2014, in Pleasant View

Keenan was released one

yoar ago after six years in
| yail with a history of

userow charges

rugh Carey. Oeseret News

|

PLEASANT VIEW — Michael Shawn Keenan was once
Sumsacy kabeled by police as a “huge danger” to the public.
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...and with mobile, smaller still

Deseret News  mhomssy s 29 200

Former Utah basketball player o

spreads hope from his battle with 90 A) CO nte nt
depression, anxiety

By Trent Toone, Deseret News

10% Advertising

Members of the Rydalch family at the high school

graduation of the youngest son, Beau Rydalch. Left tg

right: Kayla Rydalch (daughter-in-law), Judd Rydalc
Y $77 anda Job Gets youa C...

801) 3054032
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Mobile: an order of magnitude problem

Desktop Display

100 million page views
4 ad units per page
$5 CPM
$20 x 100,000
$2,000,000

THE WALL STREET JOURNAL

Mobile-Ad Spending Leaps, but Trails User Growth

Outlays Expected to Jump 83% This Year, but Remain Small Compared to Time on Devices

Mobile Display

100 million page views
1 ad unit per page
$2 CPM
$2 x 100,000
$200,000
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DDM total revenues:
Display v. mobile-ready revenue

“Mobile-Ready Revenue R 309/
. Revenue 30%+
“Display Revenue CAGR (2010-2014)
2. Display revenue
growing
3. But mobile ready-
category much ftaster
4. What percentage of
your digital business

‘ 2 0
2010 2011 2012 2013 2014 Is mobile-ready
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DDM mobile ready revenue sources

— \

°/o
I:I Desktop display Mg%‘\s\(‘

\

D Mobile display E': Native advertising

A . :
+social promotion

@ Video display |és.\ Events & experiences

,Q\ eCommerce e Syndication & Licensing

Deals, Coupons, Bookings,
Premium Services, Consumer Paid
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Mobile ready examples

KSL Cars KSL Jobs Native Advertising
Fees for dealer feeds Price per job listing Fees per article
+ refresh options +featured listings +social promotion
+Micro-site

+retargeting
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Mobile ready examples

Native Advertising — national & global campaigns

fees per article

£2 famityshar =

Diapering 101: Real tips
from real moms

3 550 3 612

Newborn |

deseret.digitalmedia

+social promotion

'? | Leve My Family (FasilyShare com)
v
Favay

L NO 0N Bt CRANgNg Spers. Mave s
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) familyshare con

18 M monthly uniques
110+ M social followers
38 M page views

Pampers

!
|

SONY

PICTURES

BRANDFORGE
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Native ad spending in the United States

Spending by billions

2014 2015 2016 2017 2018 2019

Source: BIA/Kelsey, July 2015
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Let's invert our thinking

Brands need People need
new paths to Media needs trusted,
people so that to connect compelling
| they can | people with content, products
improve their and services that
businesses and improve their

the lives of the lives and those

real insight
and solutions

that improve

people they heir | around them. And
employ... their lives they need it on
the move...
Al
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branded content promoted by

native advertising
sponsored post partner content

sponsored content

| brought to you by
paid post

brand publisher orana pertner

content marketing



==

W toStronger
Native Advertising

eeeeeeeeeeeeeeeeee @Sanders_Matt | #mobileready BRANDFORGE

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE



1 & »UNDERSTAND

WHAT IT IS

% Jay Rosen © o8 Following
@jayrosen_nyu

Proper definition of "native:" advertising that
IS as worth reading as the editorial into which
it is mixed, from which it is distinguished.

4 Reply ¢3 Retweet % Favorite e+ More

RETWEETS FAVORITES

43 37 e i
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1 & »UNDERSTAND
WHAT IT IS

=“NATFVE ADVERTISIN() ¢

e

MWMW@@@

-—.-—-’

2 & O &_ ___._) - )

)

) ’ W) Qa—/
QU ALITY MIXI‘.D WITH MA TCHES Cl EARLY EH:\\’ES LIKE
CONTENT EDITORIAL FORM 3 LABELED EDITORIAL
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»UNDERSTAND
WHAT IT IS

@’Com News Sports Brandview TV Radio Live Weather 3;"3 o4 Classifieds Cars Homes Jobs Local Deals Q 8

Dog house left on |-
15 contributed to
fatal crash, UHP

SPONSORED
5 tips for moms who aren't getting enough sleep

If there's one thing all moms are short in it is sleep. Sleep deprivation is a very normal thing for new and more expenenced
moms, Even 50, there are ways 10 help get the sleep you need, Here are 5 tips

ry -

f“

Has Forrest ?onn's treasure | Search continues for boy Police, victims warn Lehi
missing in High Uintas residents of potential scam

U.S. reviews war plan for defending South Korea amid North Korean
buildup

B Bab arr CNN Pantagon Comespondent | Posted Aug 24th - 244pm
A North Korean buildup and partial mobilization of miltary forcas since late last week caused so much constemation at the
Pentagon that top U.S. commanders reviewed the U.S. war plan for defending South Korea in case there was a sudden,

UPDATED

u HOD UNRLES, ASSOC 190 »ress MOSIEO Al ‘f‘; 291N - ,“':!“

The hack of the cheating website Ashiey Madison has triggered exdortion crimes and led to two unconfirmed reports of
suickdes, Canadian police sald Monday
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Classihieds Mo

KSL.co

10 ways you might be Killing your
home Wi-Fi signal

27 Commeonts SN N WY

The story & sponsc
AeQMeNg ONine

This is a popular time of year for hosting friends and
family. Stocking up on essentials is a must — drinks,
snacks, the list goes on and on,

But there's one necessity in your house that might get
overlooked: Wi-Fi. Whether your guests want to show
a funny YouTube video, stream the latest Taylor Swift
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g - BUILD A WINNING

VP of Content
Products

GM'’s
Editorial Content

Content
Producers
& Reporters

ia

President

VP of Advertising

Content Manager

Content Strategist

Products VP of Sales —

BrandForge Account

Account Manager Executive

BrandForge
Content Strategists

BrandForge
Creators
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TEAM

d - BUILD A WINNING

Deseret Digital Media: BrandForge
Sponsored Content Abbreviated Styleguide

Articles are:

* Instructive & Educational

* Humorous

* Inspirational & Motivational

* Historical & Biographical

* About things to do: travel, tourism

This type of content enables stories to
have a longer “shelf-life” on the Web.

Articles are not:

* A dally news story

* An opinion or commentary piece
* Blatantly self-promoting

* Slanderous toward competition
* About a specific sales event

* Offensive, pornographic

Approval and Review:

* All content must approved by a
designated BrandForge content
strategist.

* BrandForge reserves the right to
decline portions of content and to
odit for style. length and form

* BrandiForge allows transparency
into the editing process for clients
by allowing them to see versions of
the story from writing through
editing.

Writing tips:

* Style: Try a list-style article.

* Cite at least one or two sources.

* Resist hyperbole. Be accurate.

* Tell a story: Don't just churn facts.

* Don't case into the story too slowly:
start with the climax.

Style Specifics:

Article length: S00-600 words, but it
can be shorter if client would like.

Tone: Generally, articles should not
be written in first-person narrative.
Second-person narrative is OK, but
third-person is preferred. The body
should include attribution, directly
quoted or paraphrased, on all
unverifiable statements or claims
from client. No specific, or identifiable
competitors should be mentioned.

Form at: Generally, inverted pyramid
style is best. Try to lead with summary
or anecdotal lede; it's what readers
expect.

Editing: Trained BrandForge editors
will line and copy edit for content,
tone and grammar. Each article must
meet AP style,

Headlines: Present tense. Must not be
sensational. Avoid a company pitch. It
must be accurate, and follow news
style and tone. Focus on the central
idea of the article rather than using a
teaser-style headline.

Additional Media: General news
photo and video standards apply,
including defamation, ethical and legal
policles. Images that are altered or
manipulated, “Photoshopped,” are not
acceptable. Company logos or other
promotional material is OK because
each end-publisher can decide what to
publish.
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2 @ » BUILD A WINNING
TEAM
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» AWESOME

CONTENT

= POLITICO

SPONSORED CONTENT
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36 - AWESOME

CONTENT

\%\ 2 Login NEWS SPORTS VIEWS EXPLORE FEATURES CLASSIFIEDS

Things to know about pregnancy,
mental health

Sept. 29, 2015 at midnight
N v & = & *

. ' . ' . . . Mention pregnancy and women’s mental health and it is
deseretdigitalmedia BrandSense @RgndapsMaitl-#nekileraadyhing that comes E&ﬁﬂﬁﬁggg&&

This article is sponsored by to mind. While it is certainly a significant concern,

ar Moslthrara Cuctam ThA



» AWESOME

CONTENT

deseret.digital. media

= BUSINESS INSIDER STRATEGY

SPONSORED ©

Why one lawyer gave up a 6-figure salary to serve tacos
from a truck

. PRESENTED BY CAPITAL ONE SPARKFASTTRACK % ¥ f in

Jun, 17, 2015, 10:30 AM

TR T T

"Sometimes, when food trucks go
brick-and-mortar, they’ll drive the
food truck into the restaurant,”
says Eric Silverstein, referring to
those who try to replicate the
same menu and persona.

But it's a different game, and
Silverstein knows the struggle
firsthand.

As the founder of The Peached
Tortilla in Austin, Texas, he's
hustled to execute his vision of
marrying cuisines to create items
that some might deem strange —

like banh mi tacos, Nutell i _
rolls, and bacon-jam ﬁw@%ﬁders_M att | #mobileready

The Peoched Torrills

Eric Silverstein, the founder and chef behind The Peached Tortilla.
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NOT Awesome

BrandView

6 reasons to spend all one's days at Daybreak

Dy Cameron Jackson

RANESCOTTATION

Utah: A national model and blueprint for the
future SUPPORT THE
PATHTO A

SBETTER UTAH

Thia stovy is sponsored by Dy
Duarytreak SAYREL AL 1w 31003 fo over $7 malon -
Find a Home shoppng. Bght W and more,

Community Li‘e
Most peopie have heard the buzz and seen
ol the Daytreak hype?

Well, nurning trals, community gardens and even fesh-baked pastries, &
Daybreak was recently named Community of the Year by the Utah Assock
Daybreak now celebrates its 108 anniversary, maybe it's time 10 take a lo
dyfic community that continues to dearw Utah famiies.

Designs are distinctive

Living in Daybroak, the chances of someone
accidentaly puling ino the wrong driveway are
slim 10 none. That's because this BnY the sverage
cooliie-cutiar subdivision, Al Dayteoak,
architectural vanety is & comersione of the
community, Not only does this give a home a
certain personal unigueness, it also adds 1o the
distinct beauty of the neighbarhoods. Not to
mention that residents never find thoemselves
saying, *...and we're the seventh beige house on
the e *
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AWESOME

CONTENT

| Franchises | Digital
Forbes\cdia O oi
Platforms I
3 Mobile
Advertising -+ =
Who We Are + j Magazines
Contact Us = @ Ve
Subscribe }
-
Job! Events
Search 0
E] BrandVoice
O Insights
‘T’:L"T’ Custom
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POPULAR

deseret.digital. media

» AWESOME
CONTENT

&) IDEA LAB

Paid Posts UGC

NEEOMEG o

PAID POSTS

@Sanders_Matt | #mobileready

Ehe New Jork Times

L
J

Franklin Templeton

September 2015
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DDM branded content key performance

indicators
@.com

Top performing content on site: 23%
higher (pv’s) than editorial

Average time spent engaging with the content: 2:11
Average social shares per article: 248
Display ad performance: 3X

better CTR than ROS ads

In-story text link performance: 10x
better than editorial

media
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