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Deliver exclusive, high impact, 

locally relevant content in 

optimal formats for each media. 

 



Locally relevant, high impact  



Why we care  

Locally relevant, high impact  



Connect with consumers through people-

oriented stories that view the world through 

their eyes and provide rewarding experiences. 



Stories to help readers with their daily lives.  



The foreclosure story was portrayed as a game to keep it as accessible as possible.  



Help consumers with personally useful, 

ñyou-focusedò information that enables 

them to navigate their daily lives. 



The Help Team launched our consumer initiative.  



Now, consumer content is just part of our DNA.  



Helping readers save money while also driving traffic online.  



Using stimulating visuals, strong 

navigation and short-form storytelling 

devices to guide consumers to 

information they value. 



Short -form stories are on templates to encourage use.  Cover toppers give quick access to top stories while driving readers inside for more.  



Short -form stories are on templates to encourage use.  The top of each section front promotes strategic inside content.  



Short -form stories are on templates to encourage use.  Each section front promotes strategic inside content.  


