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MISSION

• Creation : March 31st 2000

• Collective management society for French- and 
German speaking daily press publishers

• Defense of publishers rights (commercialization, 
reproduction, reprography, renting and public 
lending)

• Since  January 2007 : exclusive management of 
publishers secondary rights on all supports
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REPROGRAPHY

• Member of Reprobel (the Belgian RRO)

• Takes part in board meetings

• Participates to the Publishers College:  drawing up 
of distribution rules

• Distribution between the member publishers

• Fiduciary transfer from member publishers
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DIGITAL WORLD

• Statement : systematic piracy

• Specificity of the press among other medias :

- pirates = companies (>< music, movies : the 
man in the street)

- discrimination of press publishers compared 
to audiovisual
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DIGITAL WORLD (II)

• Consequences :

- Special mandate from member publishers

- Actions undertaken :

1. Information campaign

2. Letters of summons

3. Legal procedures
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INFORMATION CAMPAIGN

• Charter of « fair » use of press publications 

• Website www.presscopyrights.be (currently 
under revision) ; since 2007, www.copiepresse.be 

• Press conference 

• Advertisements in dailies, magazines and 
periodical press
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LETTERS OF SUMMONS

• Civil Services and departmental staffs

• European Commission 

• Public corporations

• Private companies

• Universities

• Press clipping and public relations companies

• …
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LEGAL PROCEDURES

• « Seizure-descriptions »

• Summons for discontinuance

• Examples : press clippers, news aggregators, 
institutions, … 
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THE GOOGLE CASE

 January 2006 : launch of Google News Belgium

 Public protests of daily press publishers (no 
content without prior authorization and 
remuneration)

 Google’s answer : opt out

 Refusal to comply to Google’s logic  seizure-
description

 Appointment of an expert by the judge
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THE GOOGLE CASE (II)

 Delivery of the expert’s report at the beginning of 
July 2006

 No reaction from Google

 1 month to bring summons for discontinuance 
(similar to summary procedure)

 Absence of Google at the hearing of Aug.29th

 Judgement by default on Sept.5th

 Fines : 2.5 millions €/day
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THE GOOGLE CASE (III)

 Maximum media coverage

 Lawsuit followed in the entire world

 Hearing in opposition on Nov. 24th

 2nd ruling on February 13th 2007, fully favorable 
to Copiepresse but fines reduced

 Announcement of appeal from Google
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THE GOOGLE CASE (IV)

 Order to pay the fines sent to Google beginning of 
March 2007

 Mid March : letter from Google asking for 
negociations

 Publishers conditions to start negociations: 

 No content on Google News

 the websites again referenced on the Google search 
engine

 the search results to appear without « cached » link

14Copiepresse May 2007



THE GOOGLE CASE (V)

 Negociation period : between June and December 
2007 but no tangible proposal to collaborate in 
the long term

 Failure of the negociation

 Re-start of the court dispute : appeal, launch of 
damage suit , etc …

 Publishers remain favorable to a win win  
agreement  in the respect of the European 
Copyright legal framework 
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World Newspaper Congress

Göteborg, Sweden
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CONCLUSIONS

• Keep/recover the control on our contents

• Increase value and credibility of our brands

• Enhance the quality of information produced by 
professionals

• Get people to respect our IP rights notably by 
establishing a European jurisprudence 
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