
It’s about the 
audience .. not 
the numbers!
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1: Structure
2: Technology

3: Analytics
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1: Structure

Not editorial content. 
Not advertising content.

Just GOOD content
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2: Technology

Content attracts.. but 
technology engages
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Partnership with 
Rockaboxmedia.com
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http://demos.rockaboxmedia.com/3am_jukebox/index.html
http://demos.rockaboxmedia.com/3am_jukebox/index.html


Partnership with 
Rockaboxmedia.com
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http://blogs.mirror.co.uk/british-superbikes/video-exclusive-brands-hatch-r1.html
http://blogs.mirror.co.uk/british-superbikes/video-exclusive-brands-hatch-r1.html


40% interaction rates
240% increased dwell time
200% more links
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3: Analytics

Not unique users
.. but people, fans, 
even customers
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Partnership with
 VisualDNA
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http://mirrorfootball.visualdna.com
http://mirrorfootball.visualdna.com
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http://audiences.visualdna.com/mirror/
http://audiences.visualdna.com/mirror/


670% click thru’ rates
400% CPM increase 
Editorial targeting
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Thank you 
m.kelly@mirror.co.uk

@mk1969
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